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Attribution modelling is the process of understanding and assigning credit to the
marketing channels which eventually lead to conversions. The objective of
attribution modelling is to understand the buying behaviour of your website
visitors and to determine the most effective marketing channels for investment.

What is this book about?

This book has been written to help you implement attribution modelling in your
organization. It will teach you to leverage the knowledge of attribution modelling
while allocating your marketing budget and help you to understand your user's
buying behaviour. In this book there is a strong focus on using Google Analytics
and other Google tools and technol ogies, such as Google AdWords. | have
explained various attribution models mainly in the context of Google Analytics.

What isnot included in this book?

This book is not about traditional marketing mix modelling (MMM) or
understanding and finding the optimal mix of the 4Ps of marketing (product,
price, place and promotion). There are no chapters on regression analysis and
predictive modelling. Consequently, thereislittle to no use of statisticsin this
book. This book is not about getting started with Google Analytics or how to
master Google Analytics.

What do you need to know in advancein order to benefit from this book?
In order to get the maximum benefit from this book, you will need aworking
knowledge of Google Analytics and e-commerce. No knowledge of statistics or
traditional marketing mix modelling is required.

Who should read thisbook?

Any person who wants to improve the online performance of their business and
marketing campaigns should read this book. Online marketers, web analysts and
data scientists will benefit the most from this book. If you have a strong
background in traditional marketing mix modelling (MMM) you will benefit
tremendously from this book because it will enable you to integrate attribution
modelling data with your MMM data.
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Attribution modelling is the process of understanding and assigning credit to the marketing channels which
eventually lead to conversions. The objective of attribution modelling is to understand the buying behaviour
of your website visitors and to determine the most effective marketing channels for investment.

What isthisbook about?

This book has been written to help you implement attribution modelling in your organization. It will teach
you to leverage the knowledge of attribution modelling while allocating your marketing budget and help you
to understand your user's buying behaviour. In this book there is a strong focus on using Google Analytics
and other Google tools and technol ogies, such as Google AdWords. | have explained various attribution
models mainly in the context of Google Analytics.

What isnot included in this book?

This book is not about traditional marketing mix modelling (MMM) or understanding and finding the
optimal mix of the 4Ps of marketing (product, price, place and promotion). There are no chapters on
regression analysis and predictive modelling. Consequently, there islittle to no use of statistics in this book.
This book is not about getting started with Google Analytics or how to master Google Analytics.

What do you need to know in advancein order to benefit from this book?
In order to get the maximum benefit from this book, you will need a working knowledge of Google
Analytics and e-commerce. No knowledge of statistics or traditional marketing mix modelling is required.

Who should read this book?

Any person who wants to improve the online performance of their business and marketing campaigns should
read this book. Online marketers, web analysts and data scientists will benefit the most from this book. If you
have a strong background in traditional marketing mix modelling (MMM) you will benefit tremendously
from this book because it will enable you to integrate attribution modelling data with your MMM data.
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Editorial Review

Users Review
From reader reviews:
Cornelius Callaghan:

Book is usually written, printed, or created for everything. Y ou can realize everything you want by areserve.
Book has a different type. Asit is known to usthat book isimportant point to bring us around the world.
Alongside that you can your reading expertise was fluently. A book Attribution Modelling in Google
Analytics and Beyond will make you to possibly be smarter. Y ou can feel considerably more confidence if
you can know about every little thing. But some of you think that will open or reading a new book make you
bored. It isfar from make you fun. Why they are often thought like that? Have you seeking best book or
ideal book with you?

James Oliver:

Nowadays reading books become more and more than want or need but also get alife style. Thisreading
addiction give you lot of advantages. Associate programs you got of course the knowledge even the
information inside the book that will improve your knowledge and information. The details you get based on
what kind of guide you read, if you want send more knowledge just go with schooling books but if you want
really feel happy read one with theme for entertaining such as comic or novel. Typically the Attribution
Modelling in Google Analytics and Beyond is kind of reserve which is giving the reader unforeseen
experience.

Mildred M cConkey:

Playing with family in the park, coming to see the coastal world or hanging out with palsis thing that usually
you have done when you have spare time, in that case why you don't try point that really opposite from that.
One particular activity that make you not sensation tired but still relaxing, trilling like on roller coaster you
are ride on and with addition details. Even you love Attribution Modelling in Google Analytics and Beyond,
it is possible to enjoy both. It is great combination right, you still desire to missit? What kind of hang-out
typeisit? Oh come on its mind hangout men. What? Still don't obtain it, oh come on its named reading
friends.

Casey Timmons:

This Attribution Modelling in Google Analytics and Beyond is completely new way for you who has
fascination to look for some information given it relief your hunger info. Getting deeper you onto it getting
knowledge more you know or perhaps you who still having little bit of digest in reading this Attribution



Modelling in Google Analytics and Beyond can be the light food for yourself because the information inside
this book is easy to get by anyone. These books produce itself in the form that is certainly reachable by
anyone, that's why | mean in the e-book form. People who think that in book form make them fed tired even
dizzy this e-book is the answer. So there is no in reading a guide especially thisone. Y ou can find actually
looking for. It should be here for you actually. So, don't missthe item! Just read this e-book variety for your
better life aswell as knowledge.
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