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In recent years, the airport sector has moved from an industry characterised by
public sector ownership and national requirements, into a new era of airport
management which is beginning to be dominated by the private sector and
international players. Airports are now complex enterprises that require a wide
range of business competencies and skills to meet the needs of their users, just as
with any other industry. Moreover, deregulation of air transport markets has
made the airport sector much more competitive and given airports greater
incentives to develop innovative, proactive and aggressive marketing strategies
so that they can reap the benefits from these developments. New types of airline
business model, such as low cost carriers, have emerged through deregulation,
which in many cases require a completely different approach to be adopted by
airport marketers and have encouraged a further deviation from past practice. The
travelling public is also becoming more experienced and is generally placing
greater demands on the airport operator to deliver a quality product at a time
when more stringent controls, especially as regards security, have been
introduced.?

This accessible book fills an important need for an up-to-date, comprehensive
and in-depth textbook that introduces students and practitioners to the principles
and practice of airport marketing as well as the major changes and future
marketing challenges facing the airport sector. It applies principles of marketing
within the airport industry, and examines airport marketing and its environment,
how to define and measure the market for airport services, airport marketing
planning, and individual elements of the airport marketing mix (product, price,
promotion and distribution). The book integrates key elements of marketing
theory with airport marketing in practice. Each chapter contains extensive
industry examples for different types of airports from around the world to build
on the theoretical base of the subject and show?real-life applications.
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The dynamic nature of the airport industry requires students and practitioners to
have a thorough, up-to-date and contemporary appreciation of airport marketing
issues and challenges. This comprehensive, accessible textbook written by two
airport marketing experts satisfies this need and is essential reading for air
transport students and future managers.
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In recent years, the airport sector has moved from an industry characterised by public sector ownership and
national requirements, into a new era of airport management which is beginning to be dominated by the
private sector and international players. Airports are now complex enterprises that require a wide range of
business competencies and skills to meet the needs of their users, just as with any other industry. Moreover,
deregulation of air transport markets has made the airport sector much more competitive and given airports
greater incentives to develop innovative, proactive and aggressive marketing strategies so that they can reap
the benefits from these developments. New types of airline business model, such as low cost carriers, have
emerged through deregulation, which in many cases require a completely different approach to be adopted
by airport marketers and have encouraged a further deviation from past practice. The travelling public is also
becoming more experienced and is generally placing greater demands on the airport operator to deliver a
quality product at a time when more stringent controls, especially as regards security, have been introduced.?

This accessible book fills an important need for an up-to-date, comprehensive and in-depth textbook that
introduces students and practitioners to the principles and practice of airport marketing as well as the major
changes and future marketing challenges facing the airport sector. It applies principles of marketing within
the airport industry, and examines airport marketing and its environment, how to define and measure the
market for airport services, airport marketing planning, and individual elements of the airport marketing mix
(product, price, promotion and distribution). The book integrates key elements of marketing theory with
airport marketing in practice. Each chapter contains extensive industry examples for different types of
airports from around the world to build on the theoretical base of the subject and show?real-life applications.

The dynamic nature of the airport industry requires students and practitioners to have a thorough, up-to-date
and contemporary appreciation of airport marketing issues and challenges. This comprehensive, accessible
textbook written by two airport marketing experts satisfies this need and is essential reading for air transport
students and future managers.
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Editorial Review

About the Author

Nigel Halpern is Associate Professor at Molde University College. Nigel is also Senior Research Scientist
with Molde Research Institute and Visiting Research Fellow with the Centre for Tourism Research at the
University of Westminster. He was previously Principal Lecturer and Subject Group Director in Aviation at
the Centre for Civil Aviation, London Metropolitan University. Nigel currently teaches and conducts
research and consultancy in transport and tourism, focusing largely on airport marketing.

Anne Graham is Reader in Air Transport and Tourism at the University of Westminster, having previously
worked in air transport consultancy. She is Editor-in-Chief of the Journal of Air Transport Management and
author of the Routledge book ‘Managing Airports’. She has been involved in air transport teaching, research
and consultancy for over 25 years.
 

Users Review

From reader reviews:

Ricky Streeter:

Do you have favorite book? If you have, what is your favorite's book? E-book is very important thing for us
to understand everything in the world. Each guide has different aim or perhaps goal; it means that
publication has different type. Some people truly feel enjoy to spend their the perfect time to read a book.
They are reading whatever they acquire because their hobby is actually reading a book. Why not the person
who don't like examining a book? Sometime, man or woman feel need book once they found difficult
problem as well as exercise. Well, probably you will need this Airport Marketing.

Noel Stevens:

Here thing why this Airport Marketing are different and dependable to be yours. First of all reading through
a book is good but it really depends in the content of it which is the content is as delightful as food or not.
Airport Marketing giving you information deeper as different ways, you can find any publication out there
but there is no publication that similar with Airport Marketing. It gives you thrill studying journey, its open
up your own personal eyes about the thing in which happened in the world which is possibly can be
happened around you. You can easily bring everywhere like in area, café, or even in your means home by
train. If you are having difficulties in bringing the branded book maybe the form of Airport Marketing in e-
book can be your substitute.

Carla Floyd:

Reading a book to be new life style in this calendar year; every people loves to study a book. When you go
through a book you can get a great deal of benefit. When you read books, you can improve your knowledge,



because book has a lot of information into it. The information that you will get depend on what forms of
book that you have read. If you need to get information about your review, you can read education books,
but if you want to entertain yourself you can read a fiction books, these us novel, comics, as well as soon.
The Airport Marketing will give you a new experience in studying a book.

Grady Comer:

With this era which is the greater particular person or who has ability to do something more are more
precious than other. Do you want to become considered one of it? It is just simple way to have that. What
you must do is just spending your time not much but quite enough to have a look at some books. One of
several books in the top listing in your reading list is definitely Airport Marketing. This book which is
qualified as The Hungry Inclines can get you closer in growing to be precious person. By looking upwards
and review this e-book you can get many advantages.
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